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UPLIFTING
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IMAGININGS
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REPRESENTING OUR
DIVERSITY OF PEOPLE,

= NATIONS, CULTURES
AND SERVICES

Smollan brand identity guidelines SMOLLAN



Contents

Our strategy

Our positioning
Our brand identity principles

The language that shapes our world

Our brand

The quadrant principle
Our photography
Our visual language applied
Letterhead
Word Documents
Business card
Email signature
PowerPoint
Notepads
Teams Backgrounds
Printed collateral

Office environment

Smollan brand identity guidelines




WE CONNECT THROUGH PURPOSE.
WE INVEST IN OUR PEOPLE, OUR SQUAD.
WE ARE DIVERSE AND INCLUSIVE.
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OUR BRAND IDENTITY PRINCIPLES

AUTHENTIC

BE CREATIVE
AND STAY REAL.

OWNABLE

MODERN LOGO.
SPECTRUM COLOURS.
UNIVERSAL SHAPES.
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SIMPLE

ICONIC AND
POWERFUL.

HUMAN

INCLUSIVE
PHOTOGRAPHY
AND IMAGERY.

for everything that we do

COLLECTIVE

OUR PEOPLE MAKE
UP OUR BRAND
PERSONALITY.

CONNECTED

ONE BRAND,
MANY POSSIBILITIES.

SMOLLAN



OUR KEY IDENTIFIER THAT BEGAN WITH
FAMILY AND CONTINUES TO REFLECT THE
FAMILY OF OUR SMOLLAN COLLECTIVE.
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SMOLLAN

GROUNDED IN HERITAGE,
CONNECTED TO THE FUTURE.
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TRANSCENDING CULTURE, TERMINOLOGY
AND ACCENT. OUR SHAPES CONNECT US
WHEREVER WE ARE IN THE WORLD.
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DEPENDENTLY,
EY SPEAK FOR US AS

IN

DIVIDUALS.

COLLECTIVELY, THEY
DEMONSTRATE THAT
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WE ARE DIVERSE AND INCLUSIVE

Each individual shape is symbolic.
They have meaning, representing how we think and act independently and collectively.

CIRCLE
SQUARE
PLUS
STRIKE
LEAF
STAR
HEART

* ©

We are inclusive. There is space for all. Possibilities are unlimited.

Our heritage is strong. Technology and innovation define many ambitions.
We are built to connect and grow. To increase our impact. We add value.
We are forward thinking and focused. Championing diversity and choice.
We are environmentally conscious. Working in sustainable ways.

We celebrate progress and achievement. Bringing opportunity to light.

We are united and connected in our humanity. Improving lives. Caring for each other.
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WE CONNECT THROUGH PURPOSE
IN UNLIMITED WAYS

The shapes connect through our common purpose.
They represent our unified ideals, tell a story and give depth to ideas.

* ©
* ©
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WE LEAD IN INTELLIGENT
COMMERCE SOLUTIONS




WE ARE SMOLLAN.

SMOLLAN
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A MEMO’ﬁABLE STORY.

Smollan brand identity guidelines SMOLLAN



OUR GOAL IS TO CONNECT WITH EMOTION
AND MEANING AND SHOW THE CULTURE,
ENERGY AND DIVERSITY OF THE BUSINESS.
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PHOTOGRAPHY real and human
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SMOLLAN
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PHOTOGRAPHY

SMOLLAN
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PHOTOGRAPHY engaged and true
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PHOTOGRAPHY progressive and innovative
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THE QUADRANT PRINCIPLE
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The four quadrants keep us flexible by helping us create communications that
speak to different media, audiences, services, and products and to the culturally

diverse needs, interests and lifestyles of our people and markets around the world.

The Brand team help navigate the quadrants for each campaign, project
or communication so the messaging finds the best place to live in an
uncluttered and focused space.
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THE QUADRANTS our space to grow and connect

ESTABLISHED. CLASSIC. CORPORATE.

SMOLLAN IN THE WORLD

MILD HOT

THE WORLD OF SMOLLAN

INFORMAL. AUTHENTIC. COLOURFUL.
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THE QUADRANTS

QUADRANTS 1-2
SMOLLAN IN THE WORLD

FOR COMMUNICATIONS THAT ARE EXTERNAL FACING AND REFLECT HOW THE WORLD SEES US.

QUADRANTS 3 - 4
THE WORLD OF SMOLLAN

FOR COMMUNICATIONS THAT ARE ABOUT OUR PEOPLE AND HOW WHO THEY ARE COMES TO LIFE; THEIR
PERSONALITIES AND EXPERIENCE; SKILLS AND LEARNING; CULTURE AND DIVERSITY.
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THE QUADRANTS style and tone

WE ARE CONTEMPORARY WE ARE DYNAMIC
WE LEAD IN INTELLIGENT COMMERCE SOLUTIONS WE CONNECT THROUGH PURPOSE
Who we are as a business. What, how and why we do what we do.
Our industry leadership, legacy and impact. Our services and products, our values and our purpose.
KEYWORDS: KEYWORDS:
Sleek Empathetic
Refined Energetic
Forward thinking Courageous
Focused Impactful

ALWAYS PURPOSEFUL
ALWAYS CONNECTED
ALWAYS TRUE

Our Smollan Squad. Our individual personal ambitions, traits, culture and
The growth, upliftment, learning & development of our people. preferences are what connects and engages us.
KEYWORDS: KEYWORDS:
Positive Adventurous
Inspirational Imaginative
Vibrant Bold
Creative Exciting
WE INVEST IN OUR PEOPLE WE ARE DIVERSE & INCLUSIVE
WE ARE PROGRESSIVE WE ARE PLAYFUL
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THE QUADRANTS

01

MONTSERRAT

O[]

v

CEFECTS

Heritage - Global - "Leading

02 03

MONTSERRAT
Mrs Eaves

©=p[0]

TEXT 9 TEXT
Ry EFFECTS

Spirited — Emotive — Pioneering Vibrant — Can-do

04

MONTSERRAT
Recoleta
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BRINGING OUR BRAND TO THE WORLD, AND
THE WORLD TO ALL THAT IS SMOLLAN.
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Word Document | Formal

SMOLLAN

CONTENTS

HEADING 1 GOES HERE IN CAPS
/ Heading 2 goes here in sentence case..
/
ﬁ/’/ Heading 3 is smaller and different colour
4// Subheading .......ccc......
| HEADING 1 for next secti
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DOCUMENT HEADING

GOES HERE OVER TWO
OR THREE LINES

SMOLLAN.COM

SMOLLAN

CONNECTING PEOPLE + BRANDS + OPPORTUNITIES
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Word Document | Photography

SMOLLAN

CONTENTS

HEADING 1 GOES HERE IN CAPS.

HEADING 1 for next section.

DOCUMENT
GOES HERE

SMOLLAN CONNECTING PEOPLE + BRANDS + OPPORTUNITIES

SMOLLAN



Word Document | Shape

SMOLLAN

CONTENTS

HEADING 1 GOES HERE IN CAPS

DOCUMENT HEADING L e—
GOES HERE R, :

3

O L

SMOLLAN
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APPLICATIONS

SMOLLAN

NAME SURNAME

Designation here

M +27 82 522 3277
P +27 11640 3000
name.surname@smollan.com

smollan.com
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APPLICATIONS

SMOLLAN

NAME SURNAME

Designation here

M +27 82 522 3277
P +27 11640 3000
name.surname@smollan.com

SMOLLAN

smollan.com

SMOLLAN

SMOLLAN

SMOLLAN
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APPLICATIONS

SMOLLAN

NAME SURNAME

Designation here
M +27 82 522 3277
P +27 11640 3000

name.surname@smollan.com

smollan.com

SMOLLAN

SMOLLAN

Smollan brand identity guidelin




APPLICATIONS

New massage

NAME SURNAME SMOLLAN

Your company designation goes here

mobile +XX XX XXX XXX

Address Line one
Address Line two

SMOLLAN y | SMOLLAN

SMOLLAN
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APPLICATIONS

CHART SLIDE HEADING
GLOBAL

FOOTPRINT ~ L 3 ADD SHORT
' SLIDE HEADING

s
The scale, partnerships, and ) b E

capability to offer our, 2 < 85%
seamless service glc I I

mSeries 1 mSeries2 WSeries3

© SMOLLAN = ADVANTAGE
Chart One Title Here Chart Two Title Here

TO CREATE GROWTH
AND TRANSFORM LIVES

By building a diverse and sustainable busi
CONNECTS + BRANDS +

SMOLLAN

+

Presentation Title is
Placed over Two Lines
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APPLICATIONS

SMOLLAN

SMOLLAN

CONNECTING PEOPLE + BRANDS + OPPORTUNITIES
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APPLICATIONS
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APPLICATIONS Folder example
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APPLICATIONS

‘orbi non arcu risus quis varius

am quisque. Semper feugiat nibh

Hipiscing enim eu turpis egestas
etium aenean pharetra. Et
alesuada fames ac turpis egestas
teger eget aliquet nibh.

rem ipsum dolor sit amet,

5m nonummy nibh euismod
cidunt ut laoreet dolore magna
‘quam erat volutpat. Ut wisi enim
minim veniam, quis nostrud
‘erci tation ullamcorper suscipit.

|
|
Insectetuer adipiscing elit, sed
i

d pulvinar proin gravida hendrerit.

SMOLLAN

CO
LAB+OR

ON

Morbi non arcu risus quis varius

+ + + + + quam quisque. Semper feugiat nibh
sed pulvinar proin gravida hendrerit.

Adipiscing enim eu turpis egestas
pretium aenean pharetra. Et

malesuada fames ac turpis egestas
* + + o * integer eget aliquet nibh.
Lorem ipsum dolor sit amet,
consectetuer adipiscing elit, sed
+ 5 + + e d diam nonummy nibh evismod
tincidunt ut laoreet dolore magna

aliquam erat volutpat. Ut wisi enim
ad minim veniam, quis nostrud

+ + + + + exerci tation ullamcorper suscipit.

SMOLLAN

GROWING

TOGETHER.

o$
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APPLICATIONS
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THIS IS OUR SPACE TO
GROW AND CONNECT.



SMOLLAN

CONNECTING PEOPLE + BRANDS + OPPORTUNITIES




